MAVERICK

CASE STuDY
Local 416 Presented by the Volvo C30

The Challenge

Volvo, maker of trusty, safe and dependable cars wanted to think outside the box. Literally.
While the automaker has a loyal following for its iconic, boxy vehicles, it was time to draw a
younger, hipper more urban crowd into its fold. Problem was, Volvo had no penetration in
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The MAVERICK Difference
e  Orchestrated and managed the Local 416 launch party, attracting 300+ influencers and
media.

. Crafted compelling pitches tailored to
hook to entice media to visit Local 416 and cover the exhibit;

. Started ficonvemsat indhu@nt i al bl ogs to esta
of free willo that supported | ocal arti
designer to | earn Awhat you think. o

. Pitched broader story of the rise of experiential and pop-up marketing to business
medi a, wusing Volvodés evolving brand and
hook, that also offered Volvo opportunities to promote its brand and vehicles apart from
Local 416

e  Generated traffic to Local 416 by securing weekly listings in Toronto Star, thestar.com,
toronto.com, canada.com, eyeweekly.com, nowtoronto.com, slateartguide.com,
torontoartsonline.org, livewithculture.ca, Bravo.ca and citytv.comd s Tor ont o

The Results
1. 300+ attendance at Local 416 launch party, mainly comprised of in-target market
guests;

2. Secured interviews for Volvo executives in top-tier publications such as Globe & Mail
and National Post and coverage in Toronto Starand T or o n-tead @snmutey s t
paper, 24 Hours;

3. Generated buzz and established credibility through outreach to influential blogs such as
Fashion Television, Fashion Incubator, Toronto Street Fashion and BlogT.O.;

4. 14,251,983 impressions in earned media (excluding sites that posted the press
release);

5. 12,214,464 impressions in event listings;

6. 26,466,447 in total impressions
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